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The Brazilian Model, 
RedTech Summit, Astro 

Radio’s New Studios
In the May/June issue of RedTech Magazine, 

we hear from Brazil’s Grupo RIC boss Leonardo 
Petrelli on how he’s cleverly growing the group’s 
radio network. 
We also get an inside look at Astro Radio’s 

new studios in Malaysia; discover the lessons 
learned from the U.K.’s small-scale DAB rollout; 
uncover how the EBU is managing its role in a 
time of war; hear about Condé Nast’s journey 
toward podcasting; and much more.
As part of our continuing mission to inform 

and connect the radio and audio industries, we 
are hosting the first ever RedTech Summit. 
It is a two-day, in-person meeting of special-

ly-invited top radio executives, in Paris, June 
2–3, that will provide them a platform for ex-
changing ideas and insights to address their 
most serious challenges. 
During the event, experienced facilitators who 

know the business well will guide the discus-
sion toward real, practical, implementable 
steps to help participants accelerate their dig-
ital growth.
It’ll be held at the La Seine Musicale perform-

ing arts center located on Île Seguin, an island 
on the Seine river in the western suburbs of 
Paris. Vive l’adaptation technologique!
We’re always interested in hearing from you. 

Be sure to reach out to us at team@redtech.pro.

ACQUISITION

PARTNERSHIP

BRANDING

CELEBRATION

THOMSON BROADCAST TO BUY GATESAIR

DHD APPOINTS SYNCROTECH
FOR AUSTRALIA AND NEW ZEALAND

LFM COMMISSIONS BRANDY 
FOR NEW BRANDING  

PACKAGE

DIELECTRIC MARKS EIGHT DECADES
OF BROADCAST HERITAGE

Thomson Broadcast has signed a definitive 
agreement to acquire GatesAir from an affili-
ate of The Gores Group. According to GatesAir, 
the transaction “is subject to certain regulatory 
filings and is expected to close in the second 
half of 2022. Details of the transaction were not 
disclosed.”
With a history of 100 years, GatesAir says 

it’s recently seen strong growth coming 
off a successful participation in the North  
America Spectrum Repack program. 

DHD has announced an expansion of its global 
customer support base with the appointment of 
Syncrotech Systems Pty Ltd. as master distrib-
utor for Australia and New Zealand. Founded 30 
years ago, Syncrotech specializes in the supply 
of individual products, complete systems and 
supporting services for radio and television 
broadcasters and the film, video and audio pro-
duction sectors.

Dielectric is commemorating 80 years in 
business. The over-the-air antenna and RF 
systems supplier attended the NAB Show and 
showcased its latest TV and radio innovations. 
The company highlighted its ATSC 3.0 anten-

na line for the first time as well as updates to 
RFHawkeye, an IP-based RF monitoring sys-
tem now gaining market traction with more 
than three dozen live installations.

The company worked with Bowen Inc. on a 
robust process, which involved interest from 
several strategic and financial parties, with 
Thomson Broadcast prevailing due to its highly 
complementary fit.
For more than 100 years, Thomson Broadcast, 

an international French-based company, has 
forged extensive experience in the fields of 
Digital Terrestrial Transmission (DTV) and AM 
Radio, including DRM. 
“In 2018, we set the goal to establish ourselves 

in the United States market. With Thomson 
Broadcast and GatesAir now united, these two 
companies will make us stronger in America 
and globally as well,” says Ylias Akbaraly, chair-
man of Thomson Broadcast.
Info: www.thomsonbroadcast.tv

“DHD has achieved global recognition for its 
audio mixing, routing and control products, 
which allow complete systems for any desired 
scale,” comments Paul Heaton, Syncrotech’s 
managing director. “We will be offering the 
complete DHD product range, from the com-
pact SX2 mixers and TX touch-screen control-
lers up to the 96-fader RX2, plus the individual 
modules that make DHD systems so flexible to 
configure.”
“We are very pleased to welcome Syncrotech 

into our worldwide dealer network,” adds 
Christoph Gottert, DHD’s international sales 
manager. “Syncrotech has an excellent track re-
cord both as an equipment supplier and system 
integrator. It also understands the advantages 
of IP networking, which has become an integral 
part of broadcasting for applications such as 
content distribution.”
Info: www.dhd.audio

Dielectric also premiered several innovations 
for radio broadcasters in a public setting, 
including new High Frequency Simulation 
Software (HFSS) tools that virtualize and ac-
celerate precise FM pattern study develop-
ments. 
In addition, Dielectric showcased its recently 

announced FMP family of FM pylon antennas. 
Info: www.dielectric.com

Swiss French-language commercial station 
LFM has commissioned Belgium-based Brandy, 
a consultancy and production company that 
specializes in on-air branding, to produce 10 
new tracks for the station’s morning show.
Brandy produced a hybrid package with orig-

inal tracks for the morning show and jingles 
that were first composed for Joe and Radio 2 
in Belgium, as well as three custom-produced 
tracks.
“Every track, every jingle, sounds like it was 

custom-made,” said Diederik Decraene, man-
aging director at Brandy. “At the same time, 
everything forms a unified whole. That makes 
a hybrid production advantageous: it delivers a 
unique sound for a lower budget.”
With a national listening reach of 8.52% 

(Mediapulse 2021/2), LFM is the commercial 
market leader in French-speaking Switzerland.
“Brandy’s powerful jingles give LFM a strong 

emotional coloring,” said Fabrice Benedet, artis-
tic director at LFM. “They’ve become part of the 
original soundtrack in Suisse Romande.”
Info: www.lfm.ch

mailto:team@redtech.pro
http://www.thomsonbroadcast.tv
http://www.dhd.audio
http://www.dielectric.com
http://www.lfm.ch
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PEOPLE

SPECIAL EVENT

AUTOMOTIVE

ADTONOS APPOINTS NEW VP OF PRODUCT

RADIO MINERVA BROADCASTS FROM SAFE HARBOR

WORLDDAB AUTOMOTIVE 
2022 DATE SET

Audio advertising platform AdTonos has ap-
pointed Agata Hirche as VP of product to focus 
on audio media buying and cross-device target-
ing. 

Hirche was formerly head of platforms and ca-
pabilities EMEA at Omnicom Media Group and 
will work to strengthen and develop AdTonos’ 
product strategy and innovation to meet busi-
ness goals. 
Hirche has over 10 years of experience as a 

digital media professional. She has worked 
in digital media across the North American 
and EMEA markets since 2008, successfully 
launching various innovative solutions, includ-
ing technology platforms and data offerings.
Hirche’s experience also includes the success-

ful launch of television advertising measure-
ment provider Samba TV in Europe and leading 
programmatic capabilities for Omnicom Media 
Group in the U.S. 
Info: www.adtonos.com

To celebrate Belgium’s first Maritime Heritage 
Weekend in March, Antwerp-based commercial 
radio station Radio Minerva broadcasted live 
from the West-Hinder lightship, a floating mu-
seum in Antwerp docks.
“For this special broadcast, we used our mo-

bile radio studio with an Axia IQ console and 
Axia QOR32 engine,” said Patrick Thijs, Radio 
Minerva’s studio engineer. “Music and commer-
cials were processed via Axia’s Livewire AoIP 
with only four microphone inputs and one extra 
analog input.”
Broadcasting from a ship with a metal hull 

required a 4G router with external antennas to 

WorldDAB has announced that WorldDAB 
Automotive 2022 will be on June 22 at Hall 2, in 
Kings Place, London. It will also be online.
The organizers say it will bring together lead-

ing experts from across the digital radio and ve-
hicle manufacturing industries. The interactive 
conference will showcase how broadcasters 
and automotive manufacturers are working to-
gether to design broadcast radio in the car. 
Topics at this year’s event include the follow-

ing: The facts — car buyers and DAB research; 
DAB design in the screen; DAB and voice con-
trols in the car; and DAB radio content for the 
car driver. 
The event is free to attend. Full details on 

how to register can be found on the WorldDAB 
Automotive website.
Info: www.worlddab.org

provide the internet connection. “The transmis-
sion to our studio on Antwerp’s left bank used 
a Telos Z/IP ONE Broadcast codec, both for the 
outgoing signal and the return from the studio,” 
said Thijs. 
Radio Minerva found itself in choppy water 

earlier this year when the State Council stopped 
the station’s broadcast license following a com-
plaint by Radio FG over Minerva’s use of the 
98 FM frequency. In March, the Belgian State 
Bulletin announced a new frequency allocation 
round; Radio Minerva has applied for the 98 FM 
frequency and an output power of 1 kW.
Info: www.radiominerva.be

TRANSITION

LAWO HELPS MAP
TRANSITION TO IP

Maghreb Arabe Presse has completed a tran-
sition to IP with Lawo in their radio production 
studios. Casablanca-based LTS Network, did 
the installation. 
The update encompasses three radio and two 

TV studios. MAP presents international pro-
grams across five languages — Arabic, English, 
French, Spanish and Tamazight — and needs to 
access all audio sources on the network at a 
moment’s notice. 
LTS Network CEO Hassan Eddahbi explains: 

“The radio architecture comprises two control 
rooms, two small studios and another large 
studio that accommodates multiple guests. 
Lawo’s solution enables fast operation and an 
easy working environment for talent. The ruby 
consoles allow MAP to switch between control 
rooms and choose environments in record time. 
They also make it possible to host all three stu-
dios simultaneously during a single broadcast. 
Working together with the Lawo team, we real-
ized all the customer’s wishes for this project.”
MAP’s radio studios are also fitted with Lawo 

Power Core DSP mixing engines and I/O nodes. 
These interlink the studios and voice booth 

with MAP’s large Grand Studio with just the 
push of a button.  
Info: www.lawo.com
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ASTRO RADIO RENOVATES ITS 
STUDIOS DURING THE PANDEMIC
Any studio refurbishment can be daunting, but add in uncertainty 
of manpower, movement and materials during a global pandemic, 
and you have a challenging endeavor

KUALA LUMPUR, Malaysia — In late 2020, we planned to upgrade 
two of our on-air studios to bring us up to speed with current radio 
broadcasting technologies and workflows. The plan seemed 
simple, given the network’s considerable muscle. Astro Radio 
is a private commercial radio network based in Kuala Lumpur 
and owns 11 FM stations, eight satellite music services and 61 
online radio stations, reaching approximately 15.6 million weekly 
listeners.

By Jude Isa Dawson and Bala Murali Subramaney

Things got interesting when the interior de-
signer proposed that our studios’ internal and 
external structures, soundproofing and M&E 
services remain untouched. However, they said 
we needed significant changes to the exterior 
studio walls. They planned to replace the en-
tire external fabric wall panels with full height 
tempered glass panels with RGB LED lights 
installed behind the glass outer wall along the 
floor and ceiling. 
After the tender process concluded in mid-

2021 and we appointed the successful bidder, 
builders and fitters took possession of the site 
on Sept. 1, 2021. The schedule of works sug-
gested it would take eight weeks to complete 
the outfitting. System integration would then 
take four weeks with a projected handover date 
of Dec. 4. 

So far, so good
The construction drawings for the project were 

very detailed. Demolition and site preparation 
works went on smoothly and as per schedule. In 
the first three weeks, the fitters made some mi-
nor changes to wall fabric and carpet selections 

due to long lead times for the materials we se-
lected. They also made minor design changes 
to the studio’s internal wall fabric panels. 
We opted for floor-to-ceiling wall panels, which 

looked good, but had certain drawbacks. The 
frames can warp if they’re too flimsy. Also, the 
frame outline can show through if the fabric is 
not clad correctly. Furthermore, the fabric can 
be loose in the center if not clad firmly onto the 
frame. Thankfully, our fitters knew what they 
were doing. 
The main challenge we faced with the project 

was the novel external glass wall we decided 
on for the two studios. The fitters took a pru-
dent approach and built a miniature mock-up 
of the “light-box,” which presented the design 
sufficiently well, and we signed off on it. The 
design also required the light-box not to be too 
thick as the external wall would take up space 
in the adjoining corridor. 
When they built a section of the wall, we no-

ticed an issue. The lighting along the floor and 
ceiling was dim and didn’t “radiate” to the cen-
ter; it mostly shined outward. Consequently, 
each glass panel had “shadows,” and the light-

ing effect was muted. It didn’t help that the 
studios faced the building windows and the 
morning sun. 
After much deliberation, we made incremental 

improvements, bringing us closer to the desired 
finish. They fitted the inside of each glass panel 
with frosted stickers and replaced the RGB LED 
strips with wall-washer RGB LEDs. They also 
mounted the wall-washers on top of an acrylic 
strip to help reflect the light upward. 
We repurposed the wall-washer LED strip 

along the ceiling to function as the on-air light. 
So, with the studio microphones off, the upper 
portion of the outer wall is white in color. When 
the mic switches on, the wall turns bright red, 
which looks very cool. To achieve this, we de-
signed and built an electrical circuit with relays 
for switching (triggered by the mic on/off GPIO 
signal).  

Supply chain and workmanship issues
The project coordinator decided that cus-

tom-made stainless steel perforated ceiling 
tiles would look very impressive inside our 
studios. We agreed, but the ceiling tiles were 

 Astro’s new Hitz and Era on-air studios

https://astroradio.com.my/
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heavy and required bespoke frames for sup-
port. Although the builders could make the 
frames locally, the tiles had to come from China 
because their Malaysia factory was temporarily 
closed due to the COVID pandemic. 
To cut delivery times, the factory sent the tiles 

by airfreight. This significantly shortened the 
time but increased the cost. One of the big-
gest issues came with installing custom-made 
membrane ceiling lights inside the studios. 
Not only was it time-consuming, but the mem-
brane ceiling design was somewhat flawed, the 
workmanship atrocious and the finishing well 
below par. It took the sub-contractor multiple 
attempts to get it right. These delays also af-
fected the project timeline. 
In late 2021, with the project nearing  

completion, Malaysia started recording an 
alarmingly high number of daily COVID-19 in-
fections. Astro Radio had procedures and pre-
cautions in place to protect staff and contrac-
tors. However, despite our best efforts, there 
was a breakout toward the end of November, 
and several contractors were infected. We is-
sued a stop-work order of 15 days, and outfit-

ting work only resumed on Dec. 8. 
Overall, the webcast system proved the most 

technically challenging, but satisfying to work 
on. We spent considerable time identifying ex-
actly what our stations needed to create and 
produce great video content daily from inside 
the studio. 

Design factors
Three main design factors were ease of use, 

gear lifespan and flexibility. Expensive video 
gear is nice but tends to be obsolete in five 
years. Also, our on-air talents don’t want the 
added pressure of working the cams and video 
switchers during their shows. 
Our solution was to deploy small, but 

high-quality consumer-grade HD cameras with 
wide angle lenses, small and slim webcam LED 
lights and elegant and discreet mounts for the 
cams and lights. We installed these on the stu-
dio table and an HD webcam on the wall facing 
the talents for a wide-angle shot. We installed 

small, slim user-friendly video switchers on the 
producer table outside the studio and connect-
ed them all via HDMI. 
With this system, the on-air talents can do 

webcast interviews from inside the studio with 
the webcam at the press of a few buttons — no 
need to mess with cam angles, lighting or au-
dio levels. For more complicated in-studio — or 
with remote guest — live streams, a producer 
seated outside can switch between five differ-
ent camera angles and mix mic and line audio 
levels independently.
In addition to these, we moved all equipment 

racks out of the studio to maximize space. Our 
studio console is literally two touchscreens 
with a ton of smarts built into the virtual con-
sole software. 
Jude Isa Dawson is senior manager for Eng & 

Tech, Astro Radio, and Bala Murali Subramaney 
is chief technology officer for the network.

Bala Murali Subramaney is CTO
of Astro Radio.

Jude Isa Dawson is senior manager 
for Eng & Tech, Astro Radio.
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AUSTRALIA’S TINY ISLAND FM 
REACHES FAR BEYOND ITS 
SHORES
With a box-sized transmitter, a small island radio station off  
Australia’s southeast coast entertains listeners in Europe

BRISBANE, Australia — Island FM 88 in Queensland, Australia, 
started local and has gone global. The station sits in the Bay 
Islands — four islands southeast of Brisbane. The islands are 
only accessible by ferry, and locals enjoy a more tranquil pace 
of life than on the mainland. The scenery is semi-tropical (think 
mangoes and citrus), and the bird watching is fantastic.

by Hans Johnson

Shannon Shuttleworth started Island FM 88 
in August 2019. It’s licensed as a low-power 
open-narrowcasting (LPON) station. LPONs 
are limited in coverage and power, so Island FM 
is powered by just a few watts. But Shannon 
wanted his Island FM to reach all four islands. 
Starting out on Macleay Island, he tried site af-
ter site. When his friend Kevin Schwartz moved 
to Russell Island, Shannon found a permanent 
location for the transmitter tower at Schwartz’s 
house.
The tower sits about 35 meters above sea lev-

el, is 15 meters high and has a 5/8 wave ver-
tical on top. The station plays music from the 
1960s to the 1990s using RadioDJ automation, 
with Breakaway Audio Enhancer processing the 
audio. It also features community announce-
ments and carries a few local advertisements.

Big hopes
“We need a lot of gear that we just can’t af-

ford at the moment,” says Shuttleworth. Island 
FM tried raising some funds online, but the 
response was minimal. The station added a 
shortwave signal in early 2020. Shuttleworth 
wanted to increase the power to 700 watts 
with a new transmitter late last year. Sadly, that 
transmitter failed minutes after being on the air 

for the first time. He shipped it back to the man-
ufacturer for repairs and has no idea when he 
will see it again.
So, the shortwave signal now uses amateur ra-

dio gear, running a maximum of 200 watts peak 
envelope power. The antenna for the shortwave 
is an inverted V with the balun mounted on the 
FM tower. The shortwave schedule is not fixed 
but is typically the overnight hours. This has al-
lowed the small station a larger reach, perhaps 
larger than Shuttleworth imagined.
“Compared to the other Aussie low power sta-

tions, we are quite strong around Australia at 
night and into New Zealand. We also seem to 
have a lot of people in Europe and around there 
hearing us,” Shuttleworth explains.
So, even with the limited power, thanks to 

shortwave, Island FM 88 has become a station 
with a global reach.

This has allowed the small station 
a larger reach, perhaps larger 
than Shuttleworth imagined.

An aerial shot of Australia’s Bay Islands, home of Island FM

Island FM’s shortwave and FM tower. The FM antenna is the very top 
of the tower and shortwave balun is mounted on the tower about 

halfway down with two thin wires coming out of it. 
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UNIVERSITY REVIVES
FORMER RADIO STUDIOS
Radio headquarters due for demolition transformed into 
broadcast training facility

NORWICH — The University of East Anglia has brought historic 
radio studios back to life, installing new equipment to train future 
radio and television talent.

By Will Jackson

The former Heart and Radio Broadland building 
in the center of Norwich, in the east of England, 
reopened last November after UEA’s Broadcast 
Journalism course director, Professor Mark 
Wells, discovered the studios just days before 
they were due to be knocked down. 
Radio shows were broadcast from the studios 

for nearly 35 years, having opened as the head-
quarters of local station Radio Broadland in 
1984. The station became part of the Heart net-
work in 2009, with increased programming net-
working, meaning broadcasts from the building 
ceased in 2019.

New home
Professor Wells found the studios when he 

started looking for a new home for the univer-
sity’s broadcast journalism courses in 2018. 
UEA’s courses were expanding with the start 
of a new BA in Broadcast Journalism, and had 
outgrown their previous home at Epic Studios 
in Norwich. 
When Wells approached St. George’s Works, 

in the city’s historic Colegate area, with a view 
to renting space to create a newsroom, he 
was shown the adjacent former radio studios. 
Recently purchased by the management com-
pany Our Place, the studios were scheduled for 
demolition.
“For the University, with its expanding journal-

ism and creative practice programs, it seemed 
too good an opportunity to miss,” said Wells. 
“Our Place quickly put the demolition on hold 
and gave us the opportunity to develop a plan 
to make use of the site’s unique features. For 
our students, being able to benefit from a state-
of-the-art broadcast center, complete with radio 
and TV news studios, provides them with a sim-
ulation of what a career in the broadcast indus-
try would be like. It also allows them to produce 
high-quality audio and visual news content 
during their time here.”
When UEA arrived, the studios were empty, 

with racks still in place in the former equipment 
room. These were removed and converted into 
a television gallery. The university refitted the 
three broadcast studios to industry standards, 
and now students have access to a newly re-
vamped radio presentation area, a television 
news studio and an audio studio, plus new 
teaching and meeting spaces. 

The project
“We designed the project with two phases,” 

explained John Tully, UEA’s senior faculty man-
ager. “Phase one was 13 months, starting in 
August 2020. We secured the lease, refitted the 
building and installed IT and furniture. Teaching 
went live in September 2020. Phase two in-
volves further IT and building enhancements, 

BROADCAST TRAINING May/June 2022 • RedTech Magazine

resolving minor snags, and developing innova-
tion and employability links. We’re currently well 
into the latter phase, and the project will end on 
July 31, 2022.”
Tully said the team faced several challenges 

during the work. 
“First, we needed to put in a new mechanical 

ventilation system in the building,” he said. “We 
hadn’t caught this in the conditions survey, so 
it was unexpected, expensive to install and put 
the project budget under pressure. Second, 
there were supply time delays from procure-
ment to delivery. For example, we had to wait 
20 weeks for the desktop computers to arrive. 
We only got them set up and ready due to the 
massive efforts of the IT and technical support 
team.”
The facilities now include a Sonifex S0 desk 

in the radio studio, with three Electro-Voice 
RE20 microphones. The newsroom camera is 
a Blackmagic studio camera 4K Pro. Together 
with a Blackmagic vision mixer in the TV gallery 
and a Datavideo 4K PTZ camera, this setup al-
lows users to simultaneously record four shots 
in one. 
UEA launched its new BA in Broadcast and 

Multimedia Journalism in September 2020, 
alongside the MA degree in Broadcast and 
Digital Journalism it already offered. The re-
action from the students to the new studios is 
positive. 
“They love working in such a modern space 

with a sense of history about it,” said Clare 
Precey, UEA’s course director for Broadcast 
Journalism. 
“They’re really excited to be here in the center 

of the city and the home of Radio Broadland 
and Heart Radio. As a former radio profession-
al, I really love working here too. We have one 
studio set aside for radio, one for TV and one 
multipurpose/flexible space. Plus, the acous-
tics in the studios are excellent.”

A Sonifex S0 mixing desk in UEA’s new radio studios.
All Photos courtesy of UEA.

http://www.livewire1350.com/
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For our students, being able to 
benefit from a state-of-the-art 
broadcast center, complete with 
radio and TV news studios, provides 
them with a simulation of what a 
career in the broadcast industry 
would be like.

Mark Wells is UEA associate professor 
of broadcast journalism. 

John Tully is senior faculty
manager at UEA.

Clare Precey is UEA’s course director 
for broadcast journalism.

Lecturer Jenny Kirk demonstrates vision mixing in the gallery.
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EMERGING TECHNOLOGIES May/June 2022 • RedTech Magazine

THE UNEXPECTED EMERGING 
TRENDS IN RADIO’S FUTURE
Here are some of the technologies that will have a strategic 
impact on radio

It’s fair to say that emerging technologies will change the face 
of radio in the future. Some will provide tweaks here and there; 
others fundamentally change radio. During RedTech #RadioWeek, 
we lined up some tech leaders and asked them what emerging 
technologies will have a strategic impact on radio. Some of their 
suggestions caught us a little off guard.

By Daryl Ilbury

This discussion focused on how developing 
technologies can help radio stations compete 
more effectively by running more efficiently and 
at a lower cost without sacrificing quality. The 
discussion went in familiar but also slightly un-
expected directions. 
On the panel were three industry heavyweights 

at the forefront of radio innovation: Udit Tyagi, 
the chief digital officer for Indian media giant 
Mirchi; Paul Cramer, the managing director of 
enterprise solutions at Veritone; and Antonio 
Arcidiacono, the CTO and CIO at the European 
Broadcasting Union.
RedTech’s Omar Essack was the moderator 

and asked for a snapshot of linear radio in their 
ambit. He pointed to India’s growing young au-
dience, where smartphones are ubiquitous and 
asked Tyagi if linear radio’s days were num-
bered. “The growth on FM will slow, but on digi-
tal, it will be immense,” Tyagi answered, adding 
that a significant amount of audio consumption 
is in cars, which are becoming increasingly dig-
ital.
Cramer was upbeat, but cautious about linear 

radio in the United States, pointing out that it 
still reaches 87% of the population, “It is the 
number one reach medium.” In Europe, accord-
ing to Arcidiacono, the vast majority of EBU 
members still broadcast on FM. “Most listening 
is done either at home or in the car,” he said, 
“but the technological developments driving 
hybrid radio are shaping the industry in many 
ways.”

Think digital
So, what technological solutions are foremost 

in their minds to meet the strategic challenges 
of radio? One word came up probably more 
than any other: digital. Tyagi pointed especially 
to digital solutions that were formally consid-

ered the reserve of video, “Whatever has been 
driving VoIP is now driving radio.” He went on 
to say that the radio and audio industries “must 
think digital.” He added, “The distribution me-
diums may keep changing, but the core parent 
medium will remain digital.”
Cramer agreed, saying he also keeps an eye 

on the video space. He explained how some-
one mentioned at a video tech conference that 
“consumers will use the best available screen 
to view content.” Away from home that could 
be a smartphone, but a 55-inch screen TV at 
home. “The same principle applies to audio,” he 
said. Consumers listen to a radio in the car, a 
smart speaker at home, a smartphone on the 
move. He explained its impact: “Digital exten-
sion is important for our clients — being able 
to make their content available in a time-shifted 
format, across all platforms and all devices.”
Arcidiacono chipped in, emphasizing that “dig-

ital-first” especially needs to be the mindset 
for any station targeting a younger audience. It 
also means radio stations must consider creat-
ing cross-platform content in terms of discover-
ability and content consumption. “They need to 
deliver across different content infrastructures 
continually,” he said.
This was something everyone agreed on. “We 

deal with clients all over the world but are find-
ing that their needs are largely the same,” said 
Cramer. “Distribution is no longer a competitive 
advantage for radio. There are now no barriers 
to entry for new entrants into radio’s space 
— the production and distribution of content 
across multiple platforms. Content is king.” 
Therefore, radio broadcasters delivering origi-
nal, speech-based content are at a distinct ad-
vantage over those relying on recorded music 
programming.

The other technologies
At this point, the discussion took one of the 

more surprising routes of emerging technol-
ogy: indexing. For content to be discoverable 
and consumed across multiple platforms, radio 
stations should be indexing it. If a station is 
sitting on a mine of valuable content, it doesn’t 
help if no one can find it. But stations must also 
apply indexing technology to live broadcasts. 
“So much of what radio does is vaporized after 
broadcast,” said Cramer. “Once stations tran-
scribe content, it is available for future uses — 
recycling and programmatic monetization.”
This led to another unexpected — and largely 

ignored — emerging technology with value for 
radio stations with original content: AI-driven 
translation programming. In the U.S., where 
Spanish is the second most-used language, 
some radio stations use synthetic voice trans-
lation technology to turn English programs into 
Spanish. “No human touches it,” added Cramer,” 
so cost is minimal.” Arcidiacono admitted that 
public broadcasters within the EBU are capital-
izing on the fact they have multiple languages 
on their doorstep by experimenting with trans-
lation technology to reach a wider audience.

Radio is passive
 Tyagi highlighted that radio is mainly passive 
— consumers can enjoy it while doing other 
things. This is what the innovators that radio 
needs find so attractive. 
“There’s been so much innovation in video that 

radio — and the idea of passive consumption — 
has been left in the corner.” 
He added that the video space is becoming 

crowded for innovators. “Audio is now attrac-
tive, and digital attention is moving in that di-
rection.” Every medium has a phase, said Tyagi, 
sagely, adding, “the phase for audio has come.”
So how, asked Essack, are radio stations go-

ing to fund and monetize all these technolog-
ical innovations. Arcidiacono’s answer came 
left-of-field: “NFTs — non-fungible tokens. We 
will use virtual funding systems and collect 
revenue through micropayments.” The others 
nodded. “It’s an absolute must,” said Tyagi. 
Cramer agreed, saying that stations must ex-
tend technological innovation to monetization. 
He invoked the old radio joke, “When you buy 
radio, you get an invoice; when you buy digital, 
you get data.”

Watch the video here: https://www.redtech.
pro/watch-tech-trends-in-radio-and-audio/

https://www.redtech.pro/watch-tech-trends-in-radio-and-audio/
https://www.redtech.pro/watch-tech-trends-in-radio-and-audio/
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COLLABORATION May/June 2022 • RedTech Magazine

PHARE FM, LIGHTING THE WAY ON DAB+
Nestled on the border with Germany and Switzerland, the small Christian community 
station has an oversized reach 

MULHOUSE, France — Phare FM is a rare entity in radio — a flexible network of Christian radio  
stations that serves French speakers in three countries. 

By Olivier Malcurat

We really wanted to grow, but for 
years nothing happened. We ended 
up having doubts.

— Nathanaël Chong

It started as Radio Phare (“lighthouse”) in 
Mulhouse, Alsace, close to the borders with 
Germany and Switzerland, on the initiative 
of a group of Christians under Pastor Bruno 
Léonardi. When it started broadcasting in June 
1989, programming was haphazard. Seven 
churches in the region shared the responsibility 
of content production — each having one day 
of the week. 
“It was the beginning of free radio; we were 

learning how to do it,” smiles Nathanaël Chong, 
Phare FM’s current director. “For a few years, 

it went on like that. 
There was no for-

mat; the station 
kept changing.”

In 2001, Radio Phare became Phare FM and 
took a more professional route with a format, a 
target and an editorial line. It also reached out 
to other Christian radio stations with the idea of 
collaborating and sharing content. “We spoke 
with other radio stations and saw that what we 
were creating made sense and was beginning 
to appeal, and we asked ourselves whether we 
could work together,” recalls Chong.

The DAB+ opportunity
The station envisaged two projects: A pro-

gram bank and creating a Phare FM program 
to offer other radio stations. Twenty years later, 
the result is the remarkable entity that is Phare 
FM. “It has all the functions of a network,” says 
Chong, “but it is not a network.”
Today, several stations within the “network” 

broadcast the Phare FM program in Switzerland, 
Belgium and France. France’s broadcasting au-
thority, the Conseil supérieur de l’audiovisuel, 
regulates the rollout. Chong summarizes the 
rules in four points: The program must be free, 
bound by a contractual timeframe, and the ben-
eficiary stations must be independent and not-
for-profit.
With the arrival of DAB+ in France, Phare FM 

saw opportunities to expand its program cov-
erage and started digital broadcasting in 2013. 
“We were just getting started, without really 

understanding how it all worked or what future 
DAB+ had,” explained Chong. The station had 
high hopes in DAB+. “We really wanted to grow, 
but for years nothing happened. We ended up 
having doubts. Other countries, like England, 
had real strategies, but in France, nothing 
was happening. Like in the days of VHS, PAL/
SECAM or other technologies.”
Chong explains that the station almost gave 
up its DAB+ frequency in Paris and even 

stopped broadcasting for a while. “We didn’t 
even apply for Alsace, which is our historical 
region, because the call for applications came 
in the middle of a period of doubt. The CSA had 
no visible strategy, with real dates.”
Eventually, when the CSA presented a clear 

strategy, Phare FM’s enthusiasm for DAB+ 
rekindled. “We got Nice and Marseille, then 
Valenciennes and finally Metz, Troyes and Le 
Mans, where we’ll start broadcasting this year.” 
The rollout is in conjunction with UCB [United 
Christian Broadcasters] France.

Music that speaks volumes
Chong explains how the station continually 

focuses on improving its product and the team 
behind it. At its core, says Chong, Phare FM is a 
family radio station. 
“The core target is Aurélie. She is 37 years old. 

The extended target is between 25 and 49 years 
old, 55% female. It’s a music-based station, but 
with more spoken content than similar music 
stations. We have appointments every quarter 
of an hour to talk about religion, values, or the 
family. Our music carried on all the stations in-
cludes that by contemporary Christian artists, 
French and English speaking.”
A year ago, the station switched to RCS to en-

sure tighter and more consistent music sched-
uling. Outside of music, the station also carries 
news, weather and entertainment as its primary 
programming content. 
Its commitment to more robust programming 

is paying off. Initially supported by various 
churches, Phare FM has become increasingly 
independent. It now employs 11 people in its 
Mulhouse headquarters, financed mainly by do-
nations from its listeners.
The author is a correspondent for sister publi-

cation La Lettre Pro.

Nathanaël Chong has been the director 
of Phare FM since 2018.

RE
D

TE
CH

 M
AG

AZ
IN

E

14



RE
D

TE
CH

 M
AG

AZ
IN

E

15

Your listeners will thank you.

Bidirectional audio between 
all guests with minimal delay

Supports up to five guests

Easy for your guests to use
 
 No special equipment, software/app
 install, IT degree or department required!

High-quality Opus encoder $35
CHOOSE AN ANNUAL SUBSCRIPTION 

/ month

AND GET $70 OFF!

Turn any Comrex IP audio codec into an audio hub for up to 5 participants.
Gagl can run an entire show or be used as a portal for one guest to connect.

+1 (978)784-1776 | info@comrex.com | www.comrex.comContact us to learn more about Gagl:

coming soon from

REMOTE CONTRIBUTION MADE EASY

https://www.comrex.com/


RE
D

TE
CH

 M
AG

AZ
IN

E

16

SMALL-SCALE DAB May/June 2022 • RedTech Magazine

UK SMALL-SCALE DAB
TIER ROLLS OUT
The United Kingdom is learning some challenging but valuable  
lessons as it continues to deploy small-scale DAB

LONDON — The ongoing development of small-scale DAB in the 
United Kingdom continues apace with the first new multiplexes 
now operational. Others are nearing launch, and the broadcast 
regulator, Ofcom, is offering additional licenses through a third 
round of licensing that opened on Jan. 25.

By Lawrie Hallett

Licensing progress
The second round of licensing, which closed 

to applications last September, received over 
30 applications for 18 geographical locations 
in northwest England, including the major met-
ropolitan areas of Liverpool and Manchester. 
Ofcom expects to announce the successful ap-
plicants for these areas imminently.
The third round of licensing, which closed April 

25, included a further 25, widely spread, geo-
graphical locations. These included, for the first 
time, locations in Northern Ireland (Belfast and 
Lisburn), Wales (Llandudno and Betws-y-Coed, 
as well as Swansea) and the first non-trial ar-
eas in Scotland (North Aberdeen and Dundee). 
Other locations spread across England include 
city locations such as Coventry, Leicester, Not-
tingham, Oxford and York.
When the small-scale DAB trials started in 

2015, Ofcom provided each multiplex operator 
with transmission equipment based on open-
source software developed by Open Digital Ra-
dio. This solution has generally worked well and 
is continually updated.
However, it tends to require high levels of tech-

nical competence to implement and maintain, 
particularly if operating a single frequency net-
work of two or more transmitters. As a result, 
some small-scale DAB operators are choosing 
not to carry out transmission-related work in-
house, as has largely been the case during the 
trial operations of the past few years. 
Instead, some opt for various commercial 

solutions from specialist broadcast transmis-
sion providers.

Technical evolution
MUX ONE, the first non-trial small-scale mul-

tiplex to become operational, serves some 
380,000 adults in Tynemouth and South Shields 
in northeast England. The multiplex operates a 
single frequency network employing two TX 
Digicast TX-DAB200 transmitters.
John Bibby is a director of both MUX ONE 

and TX Digicast, who previously supplied DAB 
power amplifiers for some of the Ofcom trial 
multiplexes. He explains that TX Digicast trans-
mitters are made in the U.K. and cost less than 
other brands from Europe. “When all sums are 
done, they cost little more than the software 
approach used in Ofcom’s trials and also have 
proper broadcast modulators with pre-correc-
tion,” Bibby says. “So, we were able to launch 
this multiplex in total confidence and within a 
very reasonable budget.”
Other small-scale multiplex operators are 

considering a variety of technical approaches. 
Rashid Mustapha, the former Ofcom employee 
who drove the evolution of the regulator’s small-
scale DAB policy, is now the U.K. representative 
of the Anglo-Swiss DAB service company, Di-
gris. Recognizing that some multiplex opera-
tors may wish to delegate technical operations 
to a third party, Digris is offering a comprehen-
sive installation and long-term support pack-
age at a typical cost of just under US$60.00 per 
service, per month, including all capital costs 
involved. The original trial multiplex operators 
— some of which will be transitioning to perma-
nent licensed operations in the coming months 
— use various solutions, including those based 

on GatesAir and RadioScape gear. Audessence, 
another U.K.-based company, has been running 
the trial London SFN for several years and is 
preparing to launch new DAB-related products, 
later this year.

Transmission site considerations
In addition to equipment considerations, 

small-scale multiplex operators are also taking 
innovative steps in selecting transmitter sites. 
Because small-scale DAB operations offer low-
cost broadcast capacity to community radio 
services and smaller commercial broadcasters, 
the sector is also developing a new tier of eco-
nomically viable broadcast transmission sites, 
such as the tops of residential tower blocks and 
existing communication masts not previously 
used for radio broadcasting.
Acquiring and implementing such infrastruc-

ture can be both complex and time-consuming. 
Ofcom requires applicants to secure agree-
ments in principle for the use of proposed sites. 
However, translating such agreements into con-
tractual agreements is not always straightfor-
ward, particularly where site owners lack prior 
knowledge of broadcasting technicalities.
A good example of the practicalities of site se-

lection is that of MUX ONE. Neither of the two 
transmitter sites it employs has been used for 
broadcasting. One is at the top of a floodlight 
tower at Whitley Bay football stadium.
The other is on a disused water tower at 

Cleadon in South Shields, but because the 
building is a Victorian structure with protect-
ed status under law, negotiating access and, 

View from the MUX ONE transmitter site at Cleadon Water Tower, 
showing the recently installed directional DAB antenna. Credit: 
MUX ONE

Continued on page 24
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BRAZIL’S GRUPO RIC
STAYS CLOSE TO THE COMMUNITY
Leonardo Petrelli presents a Brazilian model for growth: continued investment in 
tech and a dedication to serving the community

Leonardo Petrelli is CEO and president of Grupo RIC [Rede Independência de Comunicação] in Brazil, 
which his father launched over 35 years ago. He started his career in 1982 working for TV Globo as 
an executive producer and, later, production director and eventually launched his own broadcasting 
venture. He developed the country’s first distance learning company and chaired institutions such as 
the Association of Broadcasters of Paraná and the Association of Sales and Marketing Managers of 
Brazil. Today, after a series of acquisitions of radio and TV stations, Grupo RIC is the largest affiliate 
of the Jovem Pan FM network, one of the biggest communications groups in Brazil, with some 25 
million listeners and more than 109 stations.

By Marguerite Clark 

GROWTH May/June 2022 • RedTech Magazine

RedTech: How competitive is the Brazilian 
radio market, and how are you differenti-
ating yourself?
Leonardo Petrelli: It is very competitive. It is 
also reconstructing — migrating from AM to 
FM, undergoing digitalization and extending 
the broadcasting band, so there are a lot of 
changes on the dial. The AM market is drasti-
cally declining as AM stations transition to FM. 
In addition, new radio stations are emerging, 
such as Rádio Massa, which is proving popular, 
and Rádio Transamérica, which is big. Finally, 
the Jovem Pan network, of which we are part, 
is becoming a major platform for streaming 
content services, thanks to a strong partnership 
with YouTube and the creation of specific OTT 
services.
Jovem Pan practically transformed itself into a 

television station overnight — as a radio service 
offering video — with a strong programming 
grid in service, journalism and sports. I believe 
this type of radio service in a large country is a 
powerful vehicle that remains close to the com-
munity. It provides a reliable service to the pop-
ulation, especially the needy, and is also a very 
agile, easy and inexpensive vehicle to reshape. 
Thus, we think radio has a long life, especially in 
the service sector.

RedTech: How has the health crisis im-
pacted your operations? Has it sped up 
your transition to non-linear formats? 
Petrelli: The crisis impacted our business 
positively — there was stability in the Brazilian 
family to continue watching television during 
the lockdown and, of course, a significant op-
portunity for them to access new streaming 
platforms. So yes, there was an increase in 
competitiveness, but there was also a great 
opportunity for broadcasters to make money or, 
at least, grow in proportion to retail. The gov-
ernment introduced measures to cut costs and 
reduce working hours and labor costs; so there 
was a balance. Overall, the broadcasting market 
remained relatively healthy.
I believe we have advanced a lot in radio. 

Besides the affiliation with the Jovem Pan net-
work, we also created a new radio station under 
Grupo RIC and debuted RIC FM radio. It is radio 
that talks to our television audience. We also 

acquired new stations, new frequencies to inte-
grate with the growth of Jovem Pan FM, which 
means we have three frontlines in radio: Rádio 
Popular FM is new; we remain aligned and af-
filiated with Jovem Pan radio, which provides 
entertainment in the form of content and music 
for young people; and now, finally, Jovem Pan 
News for 24-hour journalism.
We are also making changes in streaming. 

Today all our studios also offer a TV format. 
So, we broadcast video for all our programs. 
We still believe in radio even though it currently 
represents 6% of the whole advertising market.

RedTech: Online audio, both stream-
ing and on-demand, is booming. How is 
Grupo RIC sustaining its audience loyalty 
and advertising support as competition 
from other platforms intensifies?
Petrelli: We are attracting audiences online 
through streaming with our YouTube partner-
ship. We are, of course, learning how to mone-
tize this and make it healthy and profitable.
We also see a tremendous opportunity in 5G 

cellular network technology. We believe it will 
be a huge boost for streaming formats. In ad-
dition, the government has issued a decree that 
all cellphones have separate antennas to re-
ceive broadcast radio frequencies. This means 
that in addition to streaming, people can ac-
cess radio stations through their mobile devic-
es for free. We believe these factors will make 
the consumer journey more attractive and bring 
us closer to our audience.

RedTech: What’s the status of the radio 
market in Brazil? 
Petrelli: We have 250 million people. Many 
of them have purchasing power, and radio is 
a much-used medium for news, services and 
entertainment. So, radio remains strong even 
though it only contributes to 6% of the country’s 
advertising market. But it’s an unstable market 
and radio networks are working hard to remain 
relevant.

RedTech: What role does technology and 
software play in growing your business 
or helping you cut costs? And where are 

you directing your biggest investment in 
technology?
Petrelli: We are aggressively developing new 
technologies through partnerships with start-
ups. Developing interaction and data storage 
technologies is our greatest challenge, as I be-
lieve it is for everyone. This is needed to move 
from an offline audience to an online audience 
and migrate our audience from each of our 
vehicles — television, radio, print — to become 
connected audiences.
The biggest investment we are going to make 

is to create an OTT platform and migrate all 
our content there to allow users access to all 
of Grupo RIC’s content. However, it has been a 
challenge — and expensive — because the cost 
of bandwidth for streaming is still excessively 
high. We are heading toward a hybrid model 
with the YouTube partnership and gradually 
moving in a direction that will help our audi-
ences transition to online platforms, where we 
can provide a richer experience and understand 
them better.

RedTech: Is there a future for music radio 
when confronted by Spotify and various 
other streaming services and OTT play-
ers?
Petrelli: We believe in podcasts. We created 
the RIC podcast platform, where we have in-
formation, entertainment and other services. 
These services also broadcast through Spotify, 
and we do believe we can be successful, de-
spite Spotify also being a competitor. We be-
lieve our closeness to our community — the 
way we interact, the language we use, the local 
nuance and insights — differentiates us from 
Spotify, and is our advantage.

RedTech: What is the attitude of advertis-
ers in Brazil to radio as a medium? 
Petrelli: The market is still very focused on 
the big media, with funds initially allocated to 
television, which has practically 60% of the 
advertising budget. Online media has grown 
a lot in the last few years, from between five 
and six percent, to almost 20% today. Then we 
have OOH [out of home], which has grown from 
10 to 12%, newspapers and magazines, which 

https://gruporic.com.br/
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hold around three to four percent, and, finally, 
radio with its six percent share. Advertisers use 
national network radio for large national cam-
paigns and local radio for local media and retail 
customers. 

RedTech:  How is radio regulated in Brazil, 
and are you expecting changes?
Petrelli: There is a very rigid regulation in 
Brazil. A company cannot own more than four 
television stations and four radio stations, so it 
cannot grow in volume. The government is now 
working to change this policy so groups can 
own more stations and, therefore, scale their 
audiences and revenue. Also, new regulation 
is underway that will only allow 30% of foreign 
capital. We want to increase that to be more at-
tractive to foreign capital investments. 
These are just two examples of how we are 

working with the government to allow media 
groups to be more competitive against big tech 
and telecoms.

Developing interaction and data storage technologies 
is our greatest challenge, as I believe it is for everyone. 

RedTech: Is your network using the cloud 
to manage its operations, or is most con-
tent and information held on site? How do 
you protect your IT operations in terms of 
cybersecurity?
Petrelli: Currently, our team uses the most 
modern cybersecurity systems on the market 
to protect our infrastructures, applying interna-
tional concepts and methodologies in this pro-
cess, with firewalls, antivirus and monitoring 
systems against possible attacks. Our struc-
ture is mixed, with a cloud data center and our 
own data center. We are always seeking redun-
dancy and security for our platforms and data. 
We also strictly follow the LGPD [General Law 
of Data Protection] process.

RedTech: What other significant trends 
will shape Brazil’s radio industry and 
where do you see your organization in the 
future?
Petrelli: We are witnessing a great challenge 

in radio and television; broadcasting in general, 
really. In Brazil, media has been dominated by a 
large network called Rede Globo. It held more 
than 50% of the audience across all platforms. 
New media technologies have cut Rede Globo’s 
revenue, and it also faces political challenges. 
We believe this is a promising moment to oc-
cupy a new leadership role in Brazil’s media, as 
both a radio and a television network. 
Ultimately, we believe those who are the most 

relevant to their community will be the winners. 
The big networks will become big techs through 
their OTTs and streaming platforms. However, 
we firmly believe that the regional networks like 
ours will continue — via all the available tech-
nologies — to provide a valuable service to the 
community, with factual journalism and infor-
mation needed for daily life, so the community 
identifies and trusts us. Technological advanc-
es in Brazil will enable new players, and we are 
preparing to be one of the nation’s biggest.

— Leonardo Petrelli
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RCS GSELECTOR 5.0 ADDS 
FURTHER FLEXIBILITY TO 
MUSIC SCHEDULING 

REELWORLD JINGLES AIM 
TO HELP STATIONS 
STAND OUT

BRANDY BRANDS
FOR SUCCESS

GSelector 5.0, the latest version 
of RCS’s flagship music schedul-
ing software, has a subtle thematic 
facelift with new themes and scal-
able icons. More importantly, it 
features a user-customized song/
link window that allows users to 
organize, hide and display metada-
ta based on multiple layouts.
GSelector’s updated Flex Clocks 

now enables users to build their 

clocks and grids down to the 
minute or create a single clock 
for up to 24 hours. Selector2GO 
lets users add or edit elements, 
adjust clocks, schedule and see 
message logs, as well as analyze 
their spins. Integrated with Zetta’s 
live logs, users can make a change 
anywhere that’s instantly reflected 
in each corresponding piece of 
RCS software.

Info: www.rcsworks.com

As the battle for listeners’ ears 
intensifies, with podcasts, online 
stations and various streaming 
services now setting up in the 
backyards of mainstream radio 
stations, attention-grabbing audio 
branding is increasingly important. 
Powerful jingles are key to that. 

They are statements of authority, 
and the best are bonded to sta-
tions and sung or hummed along 
to every day in cars, elevators 
and showers. Many of the most 
memorable jingles on some of the 

biggest radio brands worldwide 
— including KIIS in Los Angeles, 
Heart in the U.K., NPO Radio 2 
in the Netherlands, Z100 in New 
York, NRK P1 in Norway, BBC Ra-
dio 1 and 2DayFM in Sydney — are 
the work of ReelWorld jingles. 
The company employs a team of 

seasoned producers and compos-
ers across the world. Innovation 
is a critical priority for ReelWorld, 
who says, “in the face of so much 
competition, radio cannot afford to 
stand still.”

Info: www.reelworld.com 

Sonic branding is more than a col-
lection of bits of audio that sound 
good. It should primarily reflect 
the individuality of the station in a 
uniquely musical way. And in an in-
creasingly competitive audio con-
tent market, it needs to be distinc-
tive, powerful and memorable. It 
must be super-functional as well: 
Media makers should like to work 
with it, and media users should en-
joy hearing it.
Brandy’s team consists of con-

sultants and producers from radio, 
television and podcasting. They 
help audio-visual media use the 

power of their own medium opti-
mally to translate that into strong 
sonic branding. The most suc-
cessful brands choose their own 
style and sound, which requires 
a tailor-made approach to sonic 
branding.
The production of jingles starts 

from a station’s short-term and 
long-term strategy. So, Brandy’s 
jingles should help achieve those 
strategic goals, which is only pos-
sible with a unique on-air design. 
And the result should sound good 
and excite those making the magic 
and those enjoying it. 

Info: www.brandy-jingles.com

http://www.rcsworks.com
http://www.reelworld.com
http://www.brandy-jingles.com
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MUSICMASTER VERSION 8 
OFFERS BUILT-IN MUSIC 
STORE

NEWTONES: A SWISS TEAM 
CRAFTING POWERFUL 
AUDIO BRANDING

PURE IS MORE 
THAN JINGLES

The recently-released Version 8 
of MusicMaster advances the art 
and science of professional music 
scheduling. It features a built-in au-
dio store, in partnership with I Like 
Music, with high-quality licensed 
songs from more than 10,000 la-
bels, including relevant metadata. 
Version 8 includes 50 new func-

tionalities and improvements to 
help add variety and spontaneity 
to every playlist, including unique 
new features such as Recom-
binant Scheduling, designed to 
assist with songs in high rotation 
with the same primary or contrib-
uting artists. 
MusicMaster is used by 

Nestled within the Swiss Alps is 
Newtones — a team of creative 
sound specialists passionate 
about sonic branding. They also 
know a lot about radio.
These days, people listen to au-

dio more than ever before. But 
the competition is fierce, which is 
why impactful and coherent au-
dio branding is vital. Just like the 
recognizable logo of any popular 
brand, good sonic branding does 
multiple things at the speed of 
sound.
Sonic branding is an entire state-

ment delivered in just a few notes. 
It embodies the station DNA, tells 
listeners where they are, how 

Jingles broadcast the program-
ming-brand interface, and PURE 
Jingles heralds some of radio’s 
biggest brands, including the BBC, 
Global, NRJ Group and iHeartMe-
dia.
Apart from custom compositions 

for top stations worldwide, PURE’s 
team of former broadcast cre-
atives offers tailor-made imaging 
to medium- and smaller-market 
broadcasters. One solution is the 
JingleBox, a massive catalog of 
customizable jingles that provides 
a custom logo melody and a be-
spoke vocal sound. 

thousands of broadcasters world-
wide, ranging from web chan-
nels to private networks to public 
broadcasters. It empowers music 
editors to act out curation talent 
and creativity, automating pro-
cesses wherever it makes sense 
and providing completely open 
interfaces for the best possible 
system integration. 
With its Professional Edition 

and Client-Server Edition product 
lines, MusicMaster serves diverse 
requirements from on-site instal-
lations to cloud-based platforms 
with more than 100 channels, and 
remote user access from multiple 
continents. 

special this place is and if it’s a 
good match for them.
Some of the most memorable 

jingles are literally hits between 
the songs, and in today’s compet-
itive landscape, powerful jingles 
are just as important as power-
ful songs in radio playlists — too 
important to leave to people who 
don’t really know radio.
Composed entirely of former 

radio professionals from the pro-
gramming to the production and 
on-air talent department, New-
tones’ in-house team of compos-
ers and producers deliver catchy 
tailor-made audio branding akin to 
a second skin for radio stations.

Some companies charge renewal 
fees — up to 50% every two years 
— but a package from PURE will 
be yours forever, with no addition-
al cost. Also, PURE is about more 
than jingles. Its roots are in broad-
casting, with over 20-years of ex-
perience in major-market radio, 
from imaging and branding to mar-
keting and programming. The way 
PURE sees it, radio’s future heavily 
depends on innovations in a cou-
ple of crucial areas. Download the 
white paper “6 Things Radio Must 
Do in ’22” for free at https://purejin-
gles.com/6thingstodo.  

Info: www.musicmaster.com

Info: www.newtones.com

Info: www.purejingles.com

TECH FOCUS — PROGRAMMINGMay/June 2022 • RedTech Magazine
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NEOGROUPE EASES 
MESSAGING TASKS 
WITH NEOSCREENER 

CGI DIRA! DIMENSION 
PROVIDES REMOTE AUDIO 
EDITING CAPABILITIES

Listeners can be great content 
producers…or not. As any program 
manager and producer knows, 
filtering listener input can be a 
frustrating and time-consuming 
challenge. 
As more stations ask listeners 

to send messages instead of call-
ing, screening, grouping and using 
those messages is increasingly 
important.
That’s where NeoScreener v5 

comes in. The latest version of 
NeoGroupe’s live-calls screen-
ing software solution has added 

dira! Dimension is CGI’s solution 
to the industry-wide challenge 
of building remote workflows. It 
pivots radio production toward 
remote operability with access to 
audio content and source material 
and supports audio editing profes-
sionally, securely and reliably.
CGI has developed the platform 

with a strong focus on open, 
secure and internet-capable 
communication protocols and 
cloud-friendly architecture. 
The server modules are imple-

mented as RESTful APIs and 
use HyperText Transfer Protocol 
(HTTP) and WebSocket-based 
communication.
dira! Dimension is deployable in 

cloud infrastructures such as AWS 
or on-site physical servers, and ac-
cording to the company, offers the 
following advantages: Reduced 

functionality to integrate external 
messages.
For producers, NeoScreener now 

offers the ability to click on a re-
ceived message to call the send-
er (unwanted numbers show up 
in red). A new screen layout for 
the in-studio talent shows social 
media messages as well as cued 
calls.
Result: NeoScreener means less 

time spent screening listeners, 
more time for the talent to do what 
they do best — helping turn listener 
input into great content.

lead time for virtual Windows serv-
ers ready for deployment of dira!; 
dimension modules from weeks to 
days; no need for VPN appliances 
for secure access; high bandwidth 
internet access without the need 
to route traffic into a network; and 
simplified deployment and sup-
port access. 
In addition, the firm says oth-

er benefits include the ability to 
scale by changing or upgrading in-
stance; smaller client installation 
footprint when integrating dira!; 
and no client installation footprint 
for searching, browsing, schedul-
ing, downloading and uploading 
media. 
CGI’s dira! Dimension white paper 

can be viewed at https://bit.ly/3ld-
HcgU. 
Watch a Dimension demo at 

https://bit.ly/3wAeSdY.

Info: www.neogroupe.com/neoscreener

Info: www.cgi.com/en/solutions/dira
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Xperi’s DTS AutoStage®

Redefines in-cabin media 
consumption by seamlessly 
combining terrestrial radio with 
internet-delivered metadata 

ISO9001 CERTIFIED

Frost & Sullivan’s 2021
North American COMPANY OF 
THE YEAR in the Connected 
Car Media Industry

Informa Tech’s 2021
Automotive Infotainment
Product/Service of the Year

Take Control of Your Content in the Car Dash
with the Only Global Hybrid Radio Platform.

https://dts.com/autostage/
http://www.redtech.pro
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in particular, installing the required broadcast 
transmission antenna, was a complex process.  
It required both listed building consent and the 
removal of a considerable amount of redundant 
communications infrastructure as part of the 
deal.
One important consideration at new transmit-

ter sites is security, not only in terms of safety 
for the general public, but in reducing the risks 
of vandalism. Coaxial cable can have consider-
able scrap value, and metal thieves target unse-
cure communications sites.
Moreover, deliberate sabotage is an issue, as 

MUX ONE discovered soon after launch. At its 
Cleadon Water Tower site, someone severed 
the coaxial cable to the antenna one evening 
in early January. Engineers worked through the 
night to identify the problem and get services 
back on air soon after 9 a.m. the following day.

SMALL-SCALE DAB May/June 2022 • RedTech Magazine

MUX ONE Director, Dave Roberts, at the Cleadon Water 
Tower DAB transmitter site. Credit: MUX ONE

The front panel of a Lucoro TXDAB200 transmitter as used by MUX ONE 
Credit: Lucoro

Commissioning new multiplexes
Before any new DAB operations can begin, 

Ofcom must approve the various parameters of 
the proposed transmissions and ensure that ex-
isting DAB multiplex operators are not impact-
ed by the addition of new DAB transmissions 
locally.
Once Ofcom has approved the individual tech-

nical parameters, it is the responsibility of the 
small-scale multiplex operator to liaise with 
other broadcasters, typically the BBC and, in 
the case of commercial multiplexes, Arqiva. If 
any third party objects, the small-scale multi-
plex operator must measure before and after 
switch-on to ensure the coverage of other exist-
ing multiplexes is not materially degraded.
Ofcom has been proactive in assisting this 

process and developing an itemized commis-

sioning procedure to make sure that the new 
multiplexes are compliant with wider spectrum 
planning considerations such as the protection 
of emergency frequencies.
The various elements involved in the initial roll-

out of this new tier of U.K. DAB broadcasting 
constitute a learning curve. As practical knowl-
edge and experience grow, so should compe-
tence and capacity within the sector.
Because of the work by early licensees and 

Ofcom, future small-scale multiplex operators 
should benefit from clearer and more estab-
lished routes to launch as the process of small-
scale DAB continues to move ahead.
Dr. Lawrie Hallett is a senior lecturer in radio 

and journalism and a director of the small-
scale multiplex operator, Future Digital Norfolk  
Limited.

Continued from page 16
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https://www.ferncast.com/newsletter/
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PODCASTING
INSIDE

In this piece, the sixth in our Inside 
Podcasting special, we go big. We 
meet the person entrusted to take 

the Condé Nast publishing empire 
into podcasting. It’s a crowded space, 
but the publisher has marketing 
muscle and is not short of creative 
wordsmiths. The person leading their 
charge is a veteran of audio program-
ming development and production 
experience, the former chief content 
officer for podcasting giant Stitcher 
and someone who loves a challenge. 
Meet Chris Bannon.

The podcast 
marketplace 
is so crowded, 
platform-
dependent and 
trend-driven that 
launching any 
single show is a 
huge challenge.

Chris Bannon is SVP and head of global audio
for Condé Nast Entertainment.

The Condé Nast control room
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HOW CONDÉ NAST IS
CROSSING OVER INTO AUDIO
Chris Bannon is helping the publishing giant make its 
mark in podcasting 

NEW YORK — When print publisher Condé Nast Entertainment 
appointed Chris Bannon SVP and head of global audio last year, 
it signaled how serious it was about crossing over into audio. As 
the company put it, his role “is part of CNE’s ongoing strategic 
realignment to prioritize global entertainment and expand into the 
podcast space across its network of brands.”

By Daryl Ilbury
Bannon is a heavy hitter. He has more than 25 

years of audio programming, development and 
production experience in the United States as a 
senior programming executive and producer at 
public radio stations WNYC and WBUR. More re-
cently, he was the chief content officer at podcast 
company Stitcher. He left when SiriusXM bought 
the company. 
His fascination with the power of the human 

voice goes back to his hearing a recording of Or-
son Welles’ iconic 1938 War of the Worlds broad-
cast. His real passion for audio started in college 
with a long-term stint at Brown University-based 
WBRU-FM. Bannon remembers it as, “Four years 
of Sunday morning classical and overnight jazz 
DJing — it didn’t look like a career, but it was tre-
mendous fun.” 
After college, he discovered the submission-re-

jection path familiar to thousands of would-be 
broadcasters. “No one wanted to hire me,” says 
Bannon. “I got one offer to host pre-taped big 
band tracks in a tiny station on the Rhode Island 
coast. Applications to WNYC and WQXR in New 
York — two stations I would later work at — went 
unanswered. So, I gave up and went to grad 
school!” 

A series of miraculous accidents 
Studying for a master’s degree in English didn’t 

particularly boost his employment status or his 
prospects in radio. Eventually, a foot in the door 
came in the way of what he calls a series of mi-
raculous accidents. 
“I was living at home in Hershey, Pennsylvania, 

broke and in debt for college and graduate school, 

and I answered a newspaper ad. The local public 
TV station was looking for temporary hosts for 
their December pledge drive. The gig paid US$250 
to be on call for up to 10 days. I somehow passed 
the audition, got the gig, and when that was over, 
they offered me $6/hour to help with other broad-
cast fundraising and live event production.”
Fast forward to October 2021, and Bannon now 

finds himself in a different kind of drive: Pushing 
publishing giant Condé Nast into the forefront of 
podcasting. “My job is to help our brands build 
strong programming that reflects the excellence 
of our journalism, and that helps bring our edi-
tors’ work to new audiences.” Bannon is aware 
of what’s ahead: “The podcast marketplace is so 
crowded, platform-dependent, and trend-driven 
that launching any single show is a huge chal-
lenge.” 
However, Bannon does have one significant ad-

vantage over anyone else wanting to make their 
mark: Condé Nast’s marketing muscle. “Fortu-
nately for me, Condé is filled with superb market-
ing and promotions staff, people with real exper-
tise in finding listeners where they are.”
It sounds like a dream job for any creative with 

an eye on powerful audio. Bannon admits he has 
few reasons to complain, “largely because it’s a 
pure pleasure to spend my days among the in-
credibly smart and driven editors, writers and sup-
port staff who seem to love podcasting as much 
as I do.” He sees a critical part of his job is helping 
Condé Nast’s partners outside the United States 
get into podcasting. 
As for the gear he uses, he describes himself as 

a boring executive and so his principal tools are 
Gmail, Slack and Zoom.
His advice for any up-and-coming podcaster or 

anyone contemplating starting on the journey: 
“There are far fewer barriers to entry in audio 
today than there were when I graduated. Find a 
show you love and volunteer to help or offer to do 
research. Build their relationship with their audi-
ence or lend a hand on a live show,” he says. 
“Though I started as a host, I quickly discovered 

that I loved producing. Making something good 
happen for an audience is still the greatest thrill,” 
he continues. “Find out what part of it you love, 
and gain expertise. Try to find work with the peo-
ple you most admire if you can. Be prompt and 
clear when you communicate and deliver what 
you promise. Listen to your own work as if you’re 
a stranger hearing it for the first time and focus on 
making it better.”
“And if you want to hear something really amaz-

ing,” he concludes, “all of Condé Nast’s program-
ming is available wherever you listen to podcasts.”

EQUIPMENT

CONTROL ROOM: 24-inch iMacs with Pro Tools 
and RME’s Totalmix software; Henry Engineering 
Multiphones zoned talkback system; four PreSonus 
headphone amps; Soundcraft GB2R console for 
monitoring headphone levels; RME Fireface UFX+ 
D/A converter and USB backup; and Telos HX-1 
telephone interface.

STUDIO A AND STUDIO B: Four Neumann KMS 105 
mics; Four Sony MDR 7506 headphones; and Stereo 
mini connector for additional source (e.g., laptop). 

STUDIO C: Four Neumann KMS 105 mics; four Sony 
MDR 7506 headphones; and Stereo mini connector 
for additional source (e.g., laptop). 

DISTRIBUTION: All of Condé Nast’s programming is 
available wherever you listen to podcasts.

https://www.dielectric.com/
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Clean, simple
accessible design

High AC-RF
efficiency
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Orban-Inside
audio processing

Design headroom:
Dual Core
Signal Processor

Direct-to-digital 
exciter, outstanding
RF purity

20”- 25”
depth

State-of-the-art
high voltage FET

Easy Serviceability:
FETS, Fans, Filters

Large, easy-to-view,
color display

Instant-access, Titanium-grade
hot swap, power supplies

150 W to 5 kW FM 
Analog Transmitters

Compact • Efficient • Affordable nautel.com/new

10 NEW Nautel Transmitters
• More power choices  to fit your needs

• AUI: Secure, HTML5 Tx Control

• Instrumentation, RDS, SNMP, Presets

• PhoneHome for enhanced service

• Modular 3-5 kW for easy service &  
 low weight

• 100% North American: Design, Build,  
 #1 Support

• Rigorous testing and quality assurance

• Long service-life design

• LPFM certified models

• 4 year warranty

https://www.nautel.com/products/fm-transmitters/vx-series/
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TOPRADIO GETS
NEW STUDIOS
Station offers diverse editions of its programming with 
individualized advertising across multiple broadcast platforms

GHENT, Belgium — Less than a year after TOPradio changed 
ownership and moved to new premises, the station has inaugurated 
new radio studios, new equipment and an advanced digital strategy. 
TOPradio was launched in 1996 and steadily evolved to become 
one of the leading commercial FM radio networks in the Flanders 
region of Belgium. Today, Ghent-based TOPradio airs on DAB+, 
16 provincial urban FM frequencies and five streaming “sister 
editions.” These include the recently (January 2022) launched 
TOPbam, TOPretroarena, TOPschaamteloos (“Shameless”), 
TOPtechno and TOPzen. TOPradio also transmits dance festival 
Tomorrowland’s One World Radio.

By Marc Maes

In April 2021, the station became part of 
events and marketing company Twice Enter-
tainment, and relocated to the “Galveston” 
building, a renovated spinning mill factory that 
dates back to 1912. “We appointed TVV Sound 
Project as systems integrator for the new stu-
dio environment,” said Youri Beaumont, TOPra-
dio’s cofounder and head of music. TVV Sound 
Project designed the new infrastructure and 
office landscape, comprising two radio studios, 
an engine room, offices and meeting rooms and 
a staff kitchen.

Modular studios 
Twice opted for a modular box-in-box studio 

system. The company’s technical team assem-
bled the two on-air studios with materials sup-
plied by Juunoo, which specializes in partition 
walls and modular boxes.
“The Juunoo interior walls consist of patented 

telescopic steel modules that give the wall ri-
gidity and acoustic insulation,” explained Chris 
Van de Voorde, Juunoo’s CEO. “Because acous-
tics were key in this project, we added an extra 
layer to make the box completely soundproof. 
We mounted gypsum boards onto the steel 
modules and attached AcouClick-panels with 

detachable industrial tape.”
iDeal Acoustics analyzed the internal acous-

tics of the twin radio studios. “We studied the 
optimization of the acoustics and checked 
the reverberation time of the on-air rooms,” 
said Matthias Aerts, iDeal Acoustics CEO. “We 
installed tailor-made acoustic panels. The 
10-square meter sound absorbing wall behind 
the presenter desk is covered with a printable 
acoustic fabric, allowing thematic adaptation 
of the background,” explained Aerts. 

The studio gear
TOPradio’s two identical radio studios face 

each other and are suitable for live broadcasts 
or production assignments, like voice-tracking. 
“The core of the self-op studios is a Telos Al-
liance Axia Pathfinder Core PRO broadcast 
controller,” explained Joris Schiettecatte, proj-
ect manager with TVV Sound. “It’s a powerful 
matrix that allowed us to build an extensive 
configuration, offering maximal flexibility for 
the two studios. The Pathfinder includes dedi-
cated HTML pages for each of the 10 different 
regional editions for the 16 FM frequencies, and 
a reliable monitoring panel for the FM, DAB+ 
and streaming output. The technical staff has 

a unique page that controls either studio at any 
time, from anywhere.”
The studios can either be used as separate 

units or as a twin setup using the Pathfind-
er’s routing network. Each studio has an Axia 
iQ eight-fader mainframe console and an 
eight-fader iQ expansion frame, powered by a 
QOR.32 integrated console engine.
“We also installed a Caliope Broadcast Soft-

ware system,” continued Schiettecatte. “It in-
cludes the playout software, radio commercials 
planner and player, jingle pads, scheduler soft-
ware and a multiplayer option for our streaming 
editions.” Beaumont added that this is crucial 
to make the 10 editions serving 16 frequencies 
FM economically viable. “Caliope allows us to 
air specific commercials for each individual FM 
edition simultaneously.”
The presenter desks have Audio-Technica 

DP40 microphones and black Yellowtec m!ka 
microphones and monitor arms. All the micro-
phone signals route to an external PC using 
AoIP. “The PC runs vMix pro video production 
software and automatically triggers the PTZ 
cameras in the studio where we run broadcasts 
with visual radio for specific programs,” noted 
Schiettecatte.
JBL 305P MKII JBL monitor speakers and Or-

ban Optimod 5500 processing complete the 
studios.

Managing multiple editions
With different editions serving 16 frequencies, 

the TOPradio signal flow requires intelligent 
management. The studio signal is routed to 
Telos xNodes using Livewire AoIP technology. 
“Pathfinder allows us to switch to either one of 
the studios’ signal or advertising for each indi-
vidual edition,” said Schiettecatte. “Every edi-
tion is equipped with an Orban Optimod 8600S 
processor, providing the station’s signature 
sound.”
The 16 FM transmitter sites use dedicated 

Comrex BRIC-Link II or 2wcom codecs — the 

The sound absorbing wall behind the presenter’s place can be 
thematically adapted. Credit: TVV Sound

Continued on page 32

https://www.topradio.be/


Unleash your 
creativity

Introducing GLM 4.1 loudspeaker manager software  

For 15 years, GLM software has worked with our Smart Active Monitors 
to minimise the unwanted acoustic influences of your room and help your 
mixes sound great, everywhere. Now, GLM 4.1 includes the next generation 
AutoCal 2 calibration algorithm and a host of new features – delivering a 
much faster calibration time and an even more precise frequency response. 

So, wherever you choose to work, GLM 4.1 will unleash your creativity, 
and help you produce mixes that translate consistently to other rooms and 
playback systems. And with GLM 4.1, both your monitoring system and 
your listening skills have room to develop and grow naturally too.
 
Find out more at www.genelec.com/glm

https://www.genelec.com/glm


RE
D

TE
CH

 M
AG

AZ
IN

E

32

signal is processed using the station’s MPLS 
network connection. Each transmitter site has 
a 4G router as a redundant backup. According 
to Schiettecatte, the Pathfinder monitor func-
tion is essential in the signal flow. “Pathfinder 
automatically checks the individual editions — 
in case of a system failure, it sends an email 
message to the engineers and activates a back-
up.”
TOPradio uses AeroAudio TX transmitters 

for the FM frequencies and an Orban Optimod 
6300 digital DAB+ processor for the DAB+ sig-
nal. The xNode signal goes to a Telos xNode 
and the Optimod 6300 and main studio Comrex 
BRIC-Link II codec and then routed, using an 
MPLS network, to (DAB+ operator) Norkring’s 
Comrex BRIC-Link II codec and Norkring’s Deva 
Broadcast DB9000-RX backup decoder. 

Individualized commercials
TOPradio also wanted to renew its digital po-

sition and add a native “all screen” app. Dutch 
company All4Media, headed by radio consul-
tant veteran Alexander Josiassen, handled the 
logistics and technical integration. “Digital be-
comes bigger every day and needs to be fully 
integrated into all workflows of a media com-
pany,” explained Josiassen.
Using collected data, TOPradio can provide 

localized content and advertising. It uses a 
tailored content management system for me-
dia to manage data, content distribution and 
commutation with each station’s audience. “We 
use technology connecting the listener’s postal 
code to individualized commercials,” continued 
Josiassen. “Clearly identifying audience pro-
files and reach opens new commercial propo-
sitions to advertisers.”
Together with integrator TVV Sound, Josiassen 

maximized the possibilities of the tech stack. 
“Studios and digital must run side by side today. 
The infrastructure and functionality must fully 
integrate to do the job. From production tools 
for radio talents to the output of a stream — FM 
or DAB+ — TOPradio now has it all and is ready 
to grow,” he concluded.

We use 
technology 
connecting 
the listener’s 
postal code to 
individualized 
commercials.

TOPradio presenter Youri Beaumont in 
the studio. Credit: TOPradio

Before construction, TVV Sound 
created a 3D preview of the studios.

Credit: TVV Sound
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IT excellence

Flexible workflows and efficient storytelling have never 
been so essential for journalistic workflows as they 
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EBU’S ROLE IN A TIME OF WAR
The European Broadcast Union and its members are rising to the challenges of helping a fellow 
nation at war and showing the power of public radio

The European Broadcasting Union exists to support public service broadcasting in 56 countries 
across Europe, including Ukraine. 
Edita Kudláčová is EBU Head of Radio and faces the daunting challenge of supporting Ukrainian 
broadcasts during a time of war. The key aim of the EBU is to provide support to broadcasters 
across Europe. It looks as if this is more necessary now than ever. She provides insight into how the 
organization is managing this challenge.

By Graham Dixon

SUPPORT May/June 2022 • RedTech Magazine

RedTech: How are you supporting the 
EBU members?
Kudláčová: Working together is a great benefit 
in good times, and crucial during times of crisis. 
The efforts put into building the EBU communi-
ty have already proved their worth numerous 
times. Anyone questioning the relevance of in-
ternational media collaboration hasn’t seen the 
role broadcasters play across the world. Par-
ticularly nowadays, it is crucial to speak with a 
unified voice, defend the position of audio and 
radio and act together at critical moments to 
support those in need. Our members’ response 
to the invasion was fast, efficient and tangible.

RedTech: Specifically, how is the EBU 
supporting radio colleagues in Ukraine? 
Are you able to remain in regular contact?
Kudláčová: We have maintained contact with 
colleagues at the Public Broadcasting Compa-
ny of Ukraine throughout. Support takes various 
forms. In radio, we are assisting with distribu-
tion to help keep radio on-air despite the bomb-
ing severely damaging the distribution network. 
Providing immediate, accurate information to 
Ukrainians in their own language is crucial for 
their safety — radio plays a vital role in this. 
We are investigating further ways to support 
and maintain the FM/AM network on Ukrainian 
territory. And then there is the issue of content. 
Many EBU members re-transmit the Ukrainian 
public radio live stream so those who have left 
Ukraine can still access the content. Many of 
our members embed the programming on their 
own platforms; this helps disseminate the con-
tent along Ukraine’s borders. EBU members are 
obviously providing coverage of the war. They 
have all adjusted their schedule since the inva-
sion, and many are providing targeted services 
for refugees in their countries. 

RedTech: What new services are EBU 
members in neighboring countries pro-
viding the refugees?
Kudláčová: We are speaking at the beginning 
of April. At this moment, there are over four 
million refugees, and the number will surely 
rise. The response from neighboring countries 
was immediate. They provided news services 
in Ukrainian for people escaping the country, 
alongside non-news programs in Ukrainian in 
many countries to help refugees integrate by 
accessing financial support, immigration doc-
uments, accommodation and schools. Some 
broadcasters, such as Czech Radio, produce 
content for Ukrainian children, and culture 
channels feature Ukrainian music to support 

the artists and disseminate Ukrainian culture. 
The Belgian broadcaster RTBF launched a new 
DAB+ station in Ukrainian, a step several oth-
er members are considering. Nationally, there 
is strong cooperation with humanitarian orga-
nizations, including fundraising. Almost every 
broadcaster has organized a charity concert 
or similar event to raise funds and generate 
awareness. This wave of solidarity is enormous 
— it would be unfair to select a few examples 
from so much activity.

RedTech: Are the EBU and its members 
finding ways to tell the Russian public the 
news that seems hidden from them?
Kudláčová: Given the situation within Russia 
and restrictions imposed on foreign and in-
dependent media, this is not an easy job. But 
members have not given up. They are searching 
for efficient ways to do this. For instance, Swed-
ish Radio has launched a daily news podcast in 
Russian for Russian citizens (https://sveriges-
radio.se/radio-sweden-russian-podcast-war-
ukraine); they share the content freely via an 
open API with any media interested in distribut-
ing the episodes further. This is a great model 
for distributing content in regions with strong 
censorship. 

RedTech: It’s said that the first casualty of 
war is truth. What are the implications of 
this for public radio?
Kudláčová: I think we are seeing how fragile 
the online world is. Censorship, hackers, fake 
news and biased information are all present in 
this situation. This increases the difficulty and 
danger for citizens in such an exceptional sit-
uation as war. It shows that we need to control 
the distribution of our content. There needs to 
be fair rules for online, ensuring platforms are 
held to account for distributing false informa-
tion that causes panic or misleads people in 
extreme situations. We need to safeguard a 
strong presence for public service media; peo-
ple need to know they can rely on this informa-
tion. This is our mission and legal obligation. 
The authorities must support us in fulfilling our 
job. Coming back to what I mentioned earlier 
— public service content must be distributed 
everywhere without restrictions based on a 
solid multiplatform strategy. It is not a question 
of FM versus online; rather, we need to remain 
strong on a combination of all distribution plat-
forms. Radio and audio are flexible, fast and 
easier to produce than TV. Radio plays, and will 
continue to play, an important role. 

RedTech: In such a dramatic situation, the 
distinction between public and commer-
cial media becomes less important. Is 
this your experience?
Kudláčová: Yes. There is the question of how 
much our commercial partners can provide, as 
they are often smaller organizations with fewer 
technical and content resources. Public radio 
is often better equipped. But it is important to 
cooperate on raising awareness, fundraising 
and robust distribution. I am sure both public 
service and the commercial sector will learn 
many lessons. 

RedTech: What do you believe will be the 
long-term impact of the situation on pub-
lic radio across Europe?
Kudláčová: If anyone doubts whether radio 
still makes sense, just consider the enormous 
impact of radio broadcasts informing society 
through news coverage and supporting human-
itarian organizations. It can quickly provide vital 
information, adapt its program schedule and 
rapidly start producing new types of content 
even for regions that might be inaccessible. It 
is important to control both content and distri-
bution to enjoy a strong position as public ser-
vice media. 
Building a strong brand is vital, so people of all 

ages come to public radio as a reliable source 
of information. If we weaken this situation, the 
effect on the whole society would be appalling. 
I do not even want to imagine that. Radio played 
a crucial role when my country — Czechoslova-
kia — was invaded in 1968. This remains the 
case in 2022, and I do not see anything chang-
ing. There are increasing challenges in securing 
a solid multiplatform distribution, so we need 
radio to remain universal on connected devic-
es, dashboards and voice-activated devices. 
We also need transparent rules for the online 
environment. I hope we will not experience any-
thing like this ever again, but there may be other 
disasters and situations for which we will need 
to be ready. Clearly, the people of Europe need 
public radio, and the EBU needs to ensure it re-
mains strong to meet the challenges. 

Graham Dixon was head of Radio at the EBU 
until 2020, and before that managing editor of 
one of the BBC’s national stations. He currently 
advises media organizations, such as Radio-
player and the European Digital Radio Alliance.

https://sverigesradio.se/radio-sweden-russian-podcast-war-ukraine
https://sverigesradio.se/radio-sweden-russian-podcast-war-ukraine
https://sverigesradio.se/radio-sweden-russian-podcast-war-ukraine
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EBU’s Head of Radio Edita Kudláčová

It is crucial to 
speak with a 
unified voice, 
defend the 
position of audio 
and radio and 
act together at 
critical moments 
to support those 
in need.
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